Subject Code—94 [0

B.M.C. {Third Year) EXAMINATION

BMC-113

ADVERTISING AND PUBLIC RELATIONS
Mayy oog

Time : 3 Hours Maxmmum Marks : 100

Note : Attempt Five questions in all, selecting one
guestion from each Block. All guestions
carry equal marks. |
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1. Define Advertising. What are its functions and
importance ?
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What are the various types of Advertising ?
Discuss in detail the characteristics of adver-

tising -in the consumer and corporate sector.
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What constitute an Advertising Stratt;:gy ?
Discuss with suitable examples ité relationship
with appeals and target audience.
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What is the role of Advertising in Sale
Promotion 7?7 In Whé‘t respects advertising is
persuasive communication ?
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% What is an Ad-Agency 7?7 Discuss its structure,

functions and importance.
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6. What is TV Commercial ? Discuss s most

essential features..
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7. Define Publicity, Propaganda and Public
Opinion. Discuss their role in Public Relations.
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8. Discuss the relationship and difference between
Public Relations and Advertising.
SE-TEE ve fasgs H ey 9 3t 9digyd |
PT.O.

(1-04) 5.5410 3



	Page 1
	Page 2
	Page 3

