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ADVERTISING & CORPORATE COMMUNICATIONS
Time : 3 Hours Maximum Marks - 100
Note :_. Atteﬁ}p_f any FIve questions. Ali quf_:stions carry eqﬁal |

marks.
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- Give a detailed account of the birth and development
ofAdv‘ertising-
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Ze Drefine Advertising and explain why advertising 1s not

a burden on buyer's pocket.

=1 39 9T 9IR adl F3a 6!

tad

Explain the various types of Adveruising citinig one
=xample of each rype.
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‘Wnte notes on the following -

(a) Design principles of good Lavout ..
(b Appeals.
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Explain énv two of the following .-

(a) Advertising Agency

(b) Advertising Canlnairm

(c) Media ot Advertising.
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Define and aiscuss two nnportant publics of C orporate
PR,
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Jefine Piblic Retanons and discuss iisrole as an Image-

‘builder m corporate secior.
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5. Discuss fully the tools of public relations..
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9. W rite short notes on any fwo of the f‘fﬂlc::n.awiirlg -
{a) Press Release
{H) Press Conference
(c) Publicity and Propaganda
(d) P-ubiic Opinion.
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